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Ko3ape3eHKko JliogpMuna
BonoaMMupiBHa

KO3APE3EHKO JliogMmuna BonoaumupiBHa (22. 09. 1983, m. MepesacnaB-XmeNbHULbKUN,
HUHI NMepeacnas KUiBcbKoi 06/1.) — eKOHOMICT. [JOKTOp eKOHOMiuHUX HayK (2016), npodecop
(2019). 3akiHunna MNepescnas-XmenbHULbKUIA neaaroriuHni yHisepcutet (2005), ae siaToai i
npautoBana; Big 2017 — npodecop kacdheapu iHaHciB KNIBCbKOro TOproBefibHO-eKOHOMIYHOT0
yHiBepcuteTy. HaykoBi AOCNIMKEHHSA: AepaBHI hiHaHcK, diHAHCOBe perynoBaHHA ColiaNbHO-
€KOHOMIUHOro PO3BUTKY, (DIHAHCOBI BaXKesi NOACbKOro PO3BUTKY.
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diHaHCcoBa NONITUKA PO3BUTKY NOACbKOro noTeHuiany. K., 2016; lep>xaBHe ¢hiHaHCOBe
perynioBaHHA PO3BUTKY NOACbKOro noTeHuiany // BicH. Kuis. Topr. eKoH. yH Ty. 2017. N2 3
(cniBaBTOp); Social Interaction of the State and Society as a Reference Point of Public Marketing
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