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Xapnbko KoctasHTUH CTenaHOBUY

XXALbKO KocTtaHTuH CTenaHoBuY (18. 01. 1978, c. YepBOHOIBaHiBKa KpMHUUYAHCbKOTO,
HUHI KaM'AHCbKOTO p-HY [IHINPONeTPOBCbKOT 06/1.) — eKOHOMICT. [JOKTOP €EKOHOMIUHUX HAYK
(2014), npodhecop (2014). 3akiHUMB [IHINPONETPOBCbKNI arpapHUn yHisepcutet (HUHi IHinpo,
1999), ae BiaTOAi ¥ NpautoBas; 2006—08 — aekaH iHaHcoBOro akynbrety, 2011—14 —
3aBigyBay Kadeapmn 06/1iKy Ta €KOHOMIYHOrO aHanisy [1HinponeTpoBCcbKOl DiHAHCOBOT akaaeMmil;
BiA 2014 — 3aBigyBay kadeapy NiANPUEMHNLTBA Ta EKOHOMIKU MiANPMEMCTBA YHIBEpCUTETY
MUTHOT CnpaBu Ta hiHaHciB (AHiNpo). HayKoBi 4OCNiIMKEHHSA: yNpaBiHHA, OpraHisauis i
€KOHOMIKa, hiHAHCK, MOHITOPWHT, AiarHOCTUKA, 06MIK | KOHTPONb AIANbHOCTI NIANPUEMCTB.
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